Though many PR professionals argue that news releases are outdated and unnecessary, they're still considered the backbone of many communication campaigns and serves as a launch pad for most publicity campaigns. A news release is one of the best ways to place your organization's messages on traditional media.
Journalists receive so many press releases each day that up to 90 percent are never used. A good percentage of those are never even read, meaning there's still massive competition to place your story.
To get attention, your news release should:
· Be in a standard format that journalists can easily understand and glean the key information
· Provide information that's of interest to the journalist and his/her audience.
· Demonstrate one or more of the news values described in your
· Answer the five w's – who, what, when, where, why.
Write a news release for one of the following scenarios. Use the set of facts provided. For additional information, interview another student or a family member who will play the role of the key figure. Use the proper news release format found in Chapter 10 of the textbook; 

list yourself as the media contact person.
· Personnel Activities. You are public relations director of Canton Electronics located in your hometown. The 15-year-old company manufactures high-tech components for electronics systems in UAVs (unmanned aerial vehicles), commonly called drones. Most of your products are used for nonmilitary search-and-recovery missions by police, firefighters and other rescue workers. The company has 275 employees. Fill out a hypothetical bio sheet for Florindo Sanvincenzo, who has just been promoted to vice president for research and development, succeeding Milton Williams, who is retiring. Write a news release for Sanvincenzo's hometown newspaper.
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